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A Chairde ¹, 
Welcome to the latest edition of the Trulife corporate profile, which you can 
also view interactively on our brand new website www.trulife.com 

The last three years has seen the most challenging worldwide economic and 
financial conditions for over 20 years, with excess having been the order of the 
day for the first part of the initial decade of the new millennium. We are now 
back to more restrained and sustainable growth for the next decade or two, 
with palpable growth trends emerging from the major developed economies 
and continuing accelerated growth from China, India and others.

In spite of the difficult economic conditions pertaining over the last few years 
Trulife’s ethos and policies of programmed managed growth have enhanced 
our performance and stability and have left us fitter and stronger to advance 
our business and activities into the next decade. We will continue to rationalise 
our products and services while also extending our advanced product offerings 
throughout the world. We will also devote additional resources to belt-on and 
new business-areas acquisitions.

For getting us to where we are today and advancing our progression upwards 
into the future a special thanks to all those people who have contributed: those 
who work or have worked with Trulife, our customers, our suppliers and most 
of all our patients whom we hope have enjoyed the Trulife experience of our 
products and clinical services.

Slán go fóill ² 

 

Noel J Murphy						                November 2010
Group Chief Executive Officer

¹ Friends
² Goodbye for now
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Trulife Overview

Trulife is owned and managed by a group of highly professional and 
experienced healthcare executives since 1987. Trulife is internationally based 
and totally engaged in the creation, development, manufacture and 
marketing of niche healthcare products. The Group activities encompass 
Orthopaedics, Breastcare, Prosthetics and Pressurecare products and sevices. 

For further details on all our product ranges please visit our website:
www.trulife.com

Up to the mid 1990’s practically all of the Group’s business was in breast 
prostheses. After various acquisitions of CAMP companies between 1997 and 
2004 the business transformed to being 50% orthopaedics, 40% breastcare, 
10% pressurecare.

The acquisition of Seattle Systems in June 2005 brought the Group into lower limb 
prosthetics. 
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Trulife Group is headquartered out of Dublin, Ireland. European manufacturing, 
research & development and marketing operations are conducted through 
wholly owned subsidiaries in Ireland and England. Orthopaedic clinical services 
are provided throughout England, Scotland and Wales.

In the USA and Canada, Trulife trades through wholly owned subsidiary com-
panies. Customer service and distribution facilities are based in Jackson, Michi-
gan, Poulsbo, Washington and Trenton, Ontario. Manufacturing and research & 
development of orthopaedics, prosthetics and custom breastcare products is 
conducted in Poulsbo, Washington, Jackson, Michigan and Trenton, Ontario.

Trulife Group Limited is the ultimate holding company with 90% of the equity 
held by Noel Murphy, Group Chief Executive and the remaining 10% held by 
senior executives.
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The Trulife Story

Today 
Trulife has grown into a worldwide presence and employs in excess of 600 people  

between Ireland, the UK, the USA and Canada. The Trulife Group markets products  
through its direct sales forces in these markets and through approximately 

300 specialist distributor partners in over 80 countries. 

Walter Kausch,  
Trulife founder 

Noel Murphy,  
Current Group CEO 

Samuel H. Camp,  
CAMP founder

Don Poggi,  
Seattle Foot founder 

1958
Trulife was established in Detroit,
Michigan USA by Walter Kausch,

creator and developer of the world’s
first commercially successful external

breast prosthesis.

1987
Noel Murphy acquired Trulife

2005
Seattle Systems was acquired. This

acquisition brought Trulife into the lower
limb prosthetics business. 

1997
Trulife acquired CAMP in North 

America. 

2004
In May Trulife acquired the business of
CAMP UK and CAMP Ireland. 

In November 2004, Trulife 
acquired Radiant Impressions.



GROUP FOCUS

“Our people are our greatest asset”

Trulife aims to ensure continued growth through a strategy of maximising our 
human resources, developing and launching a variety of new products each 
season, constant improvement in product quality, increasing efficiency in 
production and distribution capabilities and a drive to continuously satisfy and 
exceed customer expectations. The Group is also committed to growth through 
acquisition.

The core philosophy is a belief in serving customers’ needs through excellence 
in product innovation and quality in everything we do.  We strive to 
continuously improve our systems and procedures, offering extensive education 
& training and developing patient care through committed and dedicated 
professionals.

Trulife dedicates significant numbers from its employee base towards patient 
and customer-oriented activities. From approximately 600 employees, 250 
people throughout the USA, Canada, the UK and Ireland are involved in 
patient care, marketing, education & training and new product development.

In addition, Trulife has an extremely strong management team with a broad 
range of capabilities and experiences from many industries, including orthotists, 
prosthetists, engineers, chemists, designers, human resource experts and
accountants.
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Trulife People

NOEL J. MURPHY - Group Chief Executive Officer
Noel Murphy is Chief Executive of Trulife since 1997. Prior to this, he was involved 
in a directional role with Trulife, but was principally engaged in helping small to 
medium-sized Irish companies develop and grow. He set out in this occupation 
in 1980, having previously worked in the venture capital business, consultancy 
and having trained and qualified as a chartered accountant. In addition to his 
activities with Trulife, he currently holds non executive roles with two Irish private 
groups.

VINCENT SHERIDAN - Chairman of the Board of Directors
Vincent joined the Trulife Board and was appointed Chairman in 2008. He was 
Chief Executive of VHI Healthcare from 2001 up to his retirement in May 2008. 
Prior to that he was Group Chief Executive of Norwich Union Insurance Group 
in Ireland for ten years. An accountant by profession, he was President of the 
Institute of Chartered Accountants in Ireland in 2007/08. He is a past President 
of the Irish Insurance Federation and the Irish Association of Investment 
Managers. Vincent was a Director of the Irish Stock Exchange for nine years up 
to 2004. He is also a former council member of the Financial Reporting Council 
in the UK and the International Federation of Health Plans. He serves on a 
number of other Boards as a non-executive director.

Alan Cooke -  Group Chief Financial Officer
Alan joined Trulife in November 2010.  Prior to Trulife, Alan held a number of 
positions primarily in healthcare, including Co-founder and Director of Dignity 
Sciences Limited; President, Chief Operating Officer and Chief Financial Officer 
of Amarin Corporation, plc; and Vice President, Global Strategic Planning of 
Elan Corporation, plc. Alan is a fellow of the Institute of Chartered Accountants 
(Ireland) having qualified with KPMG in 1994. Alan currently serves as chairman 
of the Institute of Neuroscience at Trinity College Dublin.

OLIVE GUNNING - Group Chief Operating Officer
Olive joined Trulife in 1989 as a graduate engineer charged with the 
development of the Naturalwear product line. She was responsible for the 
development of our breast care and pressure care product ranges. Olive 
was appointed to the Board in July 2008 and now has responsibility for all R&D 
manufacturing and operational activities for the group. She holds a Bachelor of 
Engineering degree from University College Galway.

Jane Williams - Non Executive Director
Jane Williams is the Managing Director of The Sia Group, a consultancy 
practice she established in 1988. Sia specialises in strategy development and 
implementation across a wide range of organisations in both the private and 
public sector. Jane holds a Bachelor in Business Studies from Trinity College 
Dublin and a Masters in Psychology from Colombia University, New York. Jane’s 
career includes two years in international banking, nine years in financial 
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analysis and international marketing and over 20 years in consulting with The Sia 
Group. She is currently the Chair of the Irish Pensions Board and a director of a 
number of Irish public and private enterprises. 

DAVID CLEARY - Non Executive Director
David has a BS from the University of Notre Dame and an MS in chemical 
engineering from Iowa State. After spending a year as a White House Fellow, 
he co-founded Cleary & Oxford in 1978. During his tenure with Cleary & Oxford, 
David has arranged acquisitions and related transactions for over one hundred 
U.S. and foreign healthcare businesses and initiated leveraged buyouts with 
some of the leading capital investment funds. Prior to this he was a manager 
with the Medical Products Division of the 3M company. David joined the Trulife 
Board in September 2006.

LARRY KNUDSEN - President, Breastcare USA
Larry joined the Trulife organisation’s US operations in 1993 as the Director of 
Sales. Since 1997, Larry has served in a series of management positions, recently 
in the role of Executive Vice President of Sales and Marketing and is currently 
acting as President of Breastcare for the United States. He has over 25 years of 
experience in the hospital, post acute, long term care, orthotic and prosthetic 
and home medical equipment industries, having previously served in leadership 
roles for Becton Dickinson, Terumo Medical and Hanger Orthopedic Group.  He 
holds dual bachelors degrees and is a certified fitter of orthotics.

KAY PURNELL - General Manager, UK
Kay was appointed to the position of General Manager for Trulife UK in 2005. 
Having graduated from the University of Central England (Birmingham) with 
a BA honours in Business Studies, she entered the Healthcare Industry in a 
marketing role with Robinson Healthcare. In Kay joined Trulife as Territory 
Manager within the sales team. In her years with the company Kay has been 
involved in Marketing & Business Development during which time she obtained 
a Post Graduate Diploma in Marketing.
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CONAL HARTE - International Marketing Manager
Conal joined Trulife in 2004 as Marketing Executive for the Pressurecare division 
and has served in a number of marketing & business development roles 
during this time. Today he has direct responsibility for the sales, marketing 
and customer service activities within the International, Canadian & Ireland 
divisions. Conal has a bachelors degree in International Commerce from the 
National University of Ireland (Galway) and a diploma in financial management 
from Dublin Business School. 

TRACI DRALLE - VP of Marketing, O&P, USA
Traci joined Trulife in 2003 after 12 years in sales management in the retail 
sector. She has been involved in product management for the breastcare 
and orthopaedic product ranges. She is now responsible for all orthopaedic & 
prosthetic sales activities and manages Trulife’s outside sales representatives. 
Traci holds a Bachelor of Business Administration in Marketing from Kennesaw 
State University.

ANNA REYES-POTTS - VP of Operations, O&P
Anna joined the Trulife team in 2005 through the acquisition of Seattle Systems, 
where she held key positions in Marketing, International Sales, and Operations 
since 1992. She holds a Bachelor of Science in Engineering from Columbia 
University. Anna is responsible for all operations and manufacturing at Trulife’s 
Poulsbo, Washington facility.

Rory McGrath - Corporate Business Development Manager
Rory has a background in sales and marketing in the healthcare industry 
spanning 25 years. He has worked in domestic and international markets 
and has experience in wheelchairs and rehabilitation equipment, orthotics, 
pressurecare, operating room and sterile services. Rory joined Trulife in 1993 
with responsibility for the establishment of the Pressurecare product ranges. He 
left in 1999 to start his own business, Progressive Surgical which was acquired 
by Trulife in 2009, bringing Rory back into the fold. His business development 
role encompasses product and business acquisition and new product 
development.
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Trulife UK & Ireland
Noel Murphy - Group Chief Executive Officer
Alan Cooke - Group Chief Financial Officer
Olive Gunning- Group Chief Operating Officer
Kay Purnell - General Manager (UK)
Conal Harte - International Marketing Manager
Martin Ryan - Director of Sales (IRL)
Gary Brennan - Director of Operations (IRL)
Rory McGrath - Corporate Business Development Manager
Brian Bradley - Operations Manager (UK)
Ian Leddy - Commercial Manager (UK)
James Collier - Controller (UK)
Cormac Dowling - Controller (IRL)
Michael Talbot - Production Manager (IRL)
Shane Nickson - Business Development Manager (Orthopaedics)
Mel Brooks - Customer Service Manager (UK)
Wendy Burgess - Customer Service Manager (IRL)

Trulife USA & Canada
Larry Knudsen - President, Breastcare USA
Anna Reyes Potts - VP of Operations, O&P
Traci Dralle - VP of Marketing, O&P (USA)
Debbie Radde - Director of Operations, Breastcare (USA)
Marion Donnelly - Production Manager (CAN)
Paul Harding - Controller (NA)
Nikki Giamarino - Product Manager, Breastcare
Margaret Mueller - Customer Service Manager (CAN)
Pennie McCracken - Sales Manager (CAN)
Diane Desjardins - Customer Service Manager, O&P
Nelson LeMarquand - Clinical Education Manager, Orthopaedics
David Hensley - Clinical Education Manager, Prosthetics
Ted Pfaff - Production Manager (USA)

SOME KEY EMPLOYEES
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etHoS aND etHiCS - keY StaNDarDS

Trulife has built its reputation over 20 years. It is recognised in the healthcare 
sector as a business with the highest ethical standards and the greatest genuine 
corporate governance profi le.

The Group is dedicated primarily to serving its customers and patients. This ethos 
is the determining factor in any decision made or action taken.

The Group is committed to treating all of its employees, patients and customers 
fairly and equally. The Group offers equal opportunity employment, a harassment 
and substance-free workplace, appropriate health, safety and environment 
conditions as well as an open and enlightened atmosphere.

All employees are required to act in the best interests of the Group, its patients 
and customers at all times. No employee should bring the Group into disrepute.

The Company insists that all of its businesses be conducted in compliance, in all 
material respects, with all applicable laws and regulations.
 
Employees are expected to refrain from being placed in a position that could 
produce a confl ict of interest, whether real or perceived, between the individual’s 
self-interest and the interest of the Company.
 
Employees must never make or receive improper gifts or payments in any way in 
connection with the business.

The Group ethos emphasises the importance of all patients and customers. 
The Group is dedicated to servicing all of their requirements. Employees are 
expected to represent this ethos in all dealings with patients and customers. It 
is therefore vitally important that communications between peers, customers, 



patients, suppliers and other providers be of the highest possible standards and 
be applied consistently.

Trulife expects all employees to take responsibility for quality in whatever they  
are engaged in and to deliver the best value possible by constantly focusing 
on efficiency and productivity. The Group adopts a continuous improvement 
programme throughout its activities. In recognition of these responsibilities one  
can expect the Group to treat all employees fairly and equitably and to  
condemn unsuitable behaviour of any kind.

Trulife encourages participation and transparency in all its dealings.  Employees  
are required to uphold the obvious best practices in their interactions with  
patients, clients, customers, suppliers, other third parties and amongst each 
other.  The disclosure to management or any other appropriate authority of 
malpractice or inappropriate conduct is advocated and the discloser will be 
granted full hearing and protection from reprisal. 

Communications
All Trulife employees are expected to uphold good communication practices, 
continuously and consistently with patients, clients, customers and suppliers and 
other third parties as well as internally.  The onus is on each employee to be 
responsible for responding to calls or emails or any form of communication in a 
timely manner whether that be merely to inform the caller/sender that a more 
detailed assessment is needed, a greater time may be required or some other 
person may need to be consulted on a particular matter.

Employees may only use Company information and Company property to the 
extent needed to perform their jobs properly. Company information  
encompasses all proprietary information that is not generally available to or 
known by the public, and it includes any information in the format: written, 
electronic, visual or oral. It may also include information that the Company 
develops, purchases or licenses and information the Company receives from 
others, including its customers.
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OUR PRODUCTS

Orthopaedics & Prosthetics 

Trulife is a global manufacturer of orthopaedic, prosthetic and physical 
rehabilitation products. Trulife provides trusted products with proven designs 
that meet or exceed industry standards for quality and ease of use for 
orthopaedic, podiatric, prosthetic and physical therapy professionals around 
the globe. The company’s investments in new product development combined 
with the acquisition of industry renowned brand names reflect Trulife’s core 
ethos of superior service to its customers, clients and patients. 

The wide-ranging product line includes orthopaedic bracing, pressurecare and 
prosthetic componentry for lower limb amputees.  Healthcare professionals 
around the world recognize us for our brand names of Seattle Systems, USMC, 
Camp, Matrix, Sure Step, Lenox Hill and others. Trulife provides industry leading 
clinical education throughout the US and clinical orthopaedic services are 
provided to select hospitals and health agencies in England, Scotland and 
Wales, through our dedicated orthotists.

For more information on our Orthopaedic & Prosthetic product ranges please 
visit our website: www.trulife.com
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Some oF our recognised names in O&P



oUr proDUCtS 

Breastcare

Trulife has dedicated more than 40 years to creating innovative products to 
make life following breast surgery, a little easier. Our mission has always been to 
create the most natural and life-like breast forms. Our Naturalwear breast forms 
offer the widest selection of styles, shapes and sizes to suit different surgeries, 
lifestyles and needs. We also have comprehensive speciality bra ranges. All of 
our products are designed with the help and expert advice of women who 
have had breast surgery and who wear-test our bras and breast forms before 
they are introduced to the marketplace.

For more information on our Breastcare product range please visit our website:
www.trulife.com

Radiant Impressions custom breast forms are constructed of a unique silicone 
foam core, which remains light and cool to wear due to its breathable nature. 
Offering a woman a custom breast form after breast surgery is about giving her 
back her self-esteem and confi dence.

For more information please visit our website: www.radiantimpressions.com

16
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OUR PRODUCTS 

Pressurecare in the Operating Room

A pressure sore is an area of localised damage to the skin and underlying tissue 
caused by pressure, shear, friction or a combination of all three. It occurs when 
the skin and underlying tissues are compressed for a period of time, between 
the bone and the surface on which the patient is placed.

The incidence of Operating Room (OR) acquired pressure sores can be 
significantly reduced by using the most effective pressure relieving and 
positioning devices available and by employing a few basic concepts in 
positioning care. 

Trulife offer protection and comfort to a wide spectrum of people including 
those undergoing lengthy surgical procedures and long term care patients.

Each of the products offer unique benefits to patients, medical staff and 
healthcare providers, in preventing pressure pains and sores, enhancing the 
lives of individuals and avoiding unnecessary costs.

 
The Azure, Oasis, Oasis Elite and Fusion are extensive ranges of silicone gel 
pads and positioners, providing effective protection against pressure sores and 
nerve damage during and after surgical procedures. Owing to our unique skills 
and innovative technology, these products offer the most advanced patient 
protection in the OR today.



Wheelchair Cushions

People who are most vulnerable to the onset of pressure sores include those liv-
ing with paralysis or using a wheelchair and any person with impaired mobility.

Our complete range of Relax wheelchair cushions provide choice in the solution 
for pressure relief and positioning.

Through extensive research and design, the Relax range of wheelchair cushions 
combines various innovative materials, providing high quality products to a 
broad spectrum of medium to high risk users.

Walking Aids

Trulife offers a full range of walking aids, sticks, crutches, children’s walking aids, 
frames and walkers which are made to measure and warehoused in the UK and 
Ireland.

Walking aid accessories are also available.

For more information on our pressurecare products, wheelchair cushions and 
walking aids please visit our website, www.trulife.com
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EDUCATION & TRAINING

Education and training of employees and customers has always been a major 
focus of Trulife. The learning outcomes include knowledge of orthopaedics, 
prostethics, anatomy and the awareness of indications for various applications 
of supports, prostheses, orthoses and pressure sore prevention.

In the United States & Canada the Trulife Institute of Applied Technology (TIAT) is 
an intensive educational opportunity designed to prepare both beginners and 
more experienced fitters to more effectively perform within their scope of prac-
tice. It delivers practical techniques and strategies to better prepare individuals 
and their organisations for daily work.

Trulife also runs breastcare workshops 
all year round across the UK, the USA, 
Canada and Ireland as well as 
international markets. These workshops 
are targeted at breastcare fitters, 
breastcare nurses and surgical 
appliances officers. In addition to our 
instructors, patients participate in our 
demonstration fittings to 
provide the student with a 
realistic fitting experience.

Details of all fitting courses and 
workshops can be found on our 
website: www.trulife.com by clicking 
the “Education & Training” link on the 
homepage. 
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OUR CUSTOMERS AND MARKETS

Trulife products are distributed by more than 300 distributor partners worldwide. 
Our primary markets are the USA, Canada, the UK and Ireland, where we have 
our own dedicated marketing organisations, servicing various different 
distribution channels.

In the Americas, our products are 
sold under various brand names 
into medical supply facilities mainly: 
orthopaedic & prosthetic (O&P), durable 
medical equipment (DME) and women’s 
healthcare specialty boutiques. Trulife 
in North America has over 4,000 active 
customers.

In the UK and Ireland, Trulife has an 
active customer base of approximately 
1,200 accounts. We provide orthotic  
services through the NHS in the UK. 

In Western and Central Europe, Asia, 
Africa, the Middle East and Australasia,
our product ranges are marketed 
through specialist distributors selling 
primarily into medical supply stores 
and hospitals.

For distributor listings please visit our website: 
www.trulife.com
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* Durable Medical Equipment

CUSTOMERS WORLDWIDE
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RESEARCH AND DEVELOPMENT

Trulife maintains a core group of dedicated R&D professionals who have gained 
vast expertise over the last 20 years from practice and experience  combined 
with the continual exploration of new materials and technologies. This has 
provided a sound platform for the launch of many successful new products. 
Trulife commits significant resources towards enhancing our knowledge and 
capabilities in new materials, products, technology and process improvements.  

Trulife in Ireland has built a comprehensive knowledge in silicone gels and 
rubbers, hydro gels, foams, elastomers, coated fabrics and films. Rapid 
prototyping techniques, in-house model-making and mould design enable up-
scaling to production at minimum cost and lead-times. With skills in CAD, Solid 
Works, engineering and industrial design, we can move from concept to design 
and rapid prototype through to product testing and successful product launch 
in a timely and controlled manner.

In Canada, Trulife has knowledge in the area of state-of-the art knitting 
equipment used to manufacture prosthetic interfaces, garment design to 
manufacture bras and orthopaedic soft goods using an advanced system 
of computerised Gerber cutting. We continually seek innovative materials 
to develop new products, enhance product quality and improve cost 
competitiveness.

Trulife in the UK 
manufacture custom-
designed and custom-
made products to specific 
patient requirements. Most 
patterns and designs are 
created in-house. Our 
modern central fabrication 
units in Birmingham and 
Sheffield have teams of 
skilled technicians making 
orthoses in a wide range 
of materials extending 
from carbon and glass 
fibre composites, through 
to modern thermoplastics to the more traditional metals and leathers, still 
appropriate for some of our patients. The Birmingham facility is the location of 
the research and development laboratory housing a force platform, pressure 
measurement and video based motion analysis systems. New materials 
and products are tested to validate function. We use the laboratory for 
the assessment of our more challenging patients referred by orthotists. The 
laboratory is also used to facilitate the training and education of our clinical 
staff.
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RESEARCH AND DEVELOPMENT

In the USA, Trulife manufactures custom-designed breast prostheses specifically 
made to fit each individual patient. Because of the specific needs for each indi-
vidual the prostheses are hand made in a technical and artistic manner.  

Trulife’s Custom Sure Step de-
partment located in Poulsbo, 
Washington offers one of 
the industry’s most compre-
hensive custom ankle foot 
product lines on the market 
today. The offering of func-
tional and comprehensive 
Ankle Foot Orthoses com-
bined with traditional podiat-
ric foot orthotic technology 
ensures Trulife’s leadership in 
the very fast pace world of 
medical needs. Also in Pouls-
bo, we use state of-the-art  
CNC computer-controlled and 
water jet technology on a 

variety of materials including steel, titanium, aluminium, plastic, carbon fiber, 
foam, rubber and urethanes Our carbon-fibre manufacturing process uses an 
autoclave to give consistent quality of lamination.

Our custom knee brace product is also created in Poulsbo using an industry 
leading shape acquisition technology called Digital Flash Scan. An exact 3-D 
digital replica of the patient’s knee detailing its anatomical contours can be 
obtained with the benefits of CAD/CAM technology in manufacturing. 

Poulsbo is also the home of our foot testing laboratory where we test our prosthet-
ic feet to the Industry leading ISO22675 test standard, which tests prosthetic feet 
to ensure they can endure the forces experienced during natural cadence. 

With ongoing research and development, we continue to bring the newest 
materials, design and technology to all of our Trulife products.
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FOCUS ON QUALITY

Trulife is committed to providing its customers with products and services of the 
highest quality. This is achieved through a process of continuous assessment 
and improvement to maintain customer satisfaction.
 
Conforming to International Standards 

Trulife in Tallaght, Sheffield, Birmingham and Poulsbo,  
through enormous effort and commitment from all our  
staff has achieved  ISO (International Standardisation 
Organisation) certification. 

The NSAI (National Standards Association of Ireland) applies 
ISO 13485:2003 Quality Management Systems to assess a 
medical device manufacturer’s quality systems in support of 
the medical device directives. This internationally recognised 
quality standard outlines particular quality management system requirements 
tailored to the manufacture of medical devices. 
 

In our Poulsbo, Washington facility  the Quality 
Management system has been approved by Lloyds 
Register Quality Assurance (LRQA) to ISO 13485:2003 
standard. This certification includes the design process, 
the manufacturing and related processes and service 
of Orthotic, Orthopaedic and Prosthetic Products. 
 

In the UK, our manufacturing plants in Sheffield and 
Birmingham have been approved by the Bureau 
Veritas and both have been awarded with 
ISO 13485:2003 certification.

Conforming to European Standards

The CE marking on our products is our declaration 
as manufacturer that our product complies with the 
essential requirements of the relevant European health, 
safety and environmental protection legislation.  The 
Medical Devices Directives set out essential requirements 
to ensure that a medical device will not compromise 
the health and safety of the patient, user or any other 
person, and that any risks associated with the device are 
compatible with patient health and protection.

Medical Devices that conform to these requirements are entitled to apply the 
CE Marking, which then allows the product to be freely placed on the market 
within the EU in compliance with the EU medical device directives. 
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OUR LOCATIONS

Trulife Ireland

Corporate Headquarters, International 
& Domestic Marketing and Customer 
Service
3013 Lake Drive,
Citywest Business Campus
Dublin 24
Phone: +353 1 4511755
Fax: +353 1 4660015
Website: www.trulife.com
Email: info@trulife.com

R&D and Manufacturing
Unit 3 Cookstown Industrial Estate,
Tallaght, Dublin 24
Phone: +353 1 4511755
Fax: +353 1 4525790
Website: www.trulife.com
Email: info@trulife.com

Domestic Distribution
Kilbarry Business Park,
Dublin Hill, Cork.
Phone: +353 1 4511755
Fax: +353 1 4660015
Website: www.trulife.com
Email: info@trulife.com

Trulife UK

Customer Service, Marketing, 
Manufacturing and Distribution
41 Amos Road, Meadowhall, 
Sheffield, S9 1BX,
For Breastcare phone  
+44 800 71 6770 
For Orthotics phone  
+44 114 26 18100
Fax: +44 114 26 10 074
Website: www.trulife.com   
E-mail: info@trulife.co.uk

Manufacturing and Distribution
30-32 Sovereign Road,
King’s Norton Business Centre,
Birmingham, B30 3HN
Phone: +44 121 4513 016
Fax: +44 121 4153 533
Website: www.trulife.com
E-mail: info@trulife.co.uk

Trulife USA

Customer Service, Manufacturing &
Distribution, Breastcare
2010 East High Street,
Jackson, MI 49203
Phone: +1 800 788 2267
Fax: +1 517 789 3299
Website: www.trulife.com
E-mail: info@trulife.us

Customer Service, Manufacturing 
& Distribution, Orthopaedics & 
Prosthetics
26296 Twelve Trees Lane NW, 
Poulsbo, WA 98370
Phone: +1 360 697 5656 
Fax: +1 360 697 5876
Website: www.trulife.com 
E-mail: info@trulife.us

Trulife Canada

Customer Service, Manufacturing
and Distribution
39 East Davis Street, Trenton,  
Ontario K8V 4K8
Phone:  +1 800 267 2812 
Fax: +1 613 392 4139
Website: www.trulife.com  
E-mail: info@trulife.ca
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CONTACT US

Trulife Ireland
Phone: +353 1 4511755
E-mail: info@trulife.com

 
Trulife UK

Phone: +44 114 26 18100
E-mail: info@trulife.co.uk

 
Trulife USA

Phone: +1 800 788 2267
E-mail: info@trulife.us

 
Trulife Canada

Phone: +1 613 392 6528
E-mail: info@trulife.ca

 

Website: www.trulife.com
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